
Foreword

This toolkit is published by the United States Department of  
Agriculture’s (USDA) Food and Nutrition Service’s (FNS) Food Stamp 
Program. We encourage you to read through this document, reproduce 
it — in whole or in part — and forward it on to others.

All materials in this toolkit are in the public domain and may be  
copied without permission. You can include your organization’s logo 
on all of the campaign materials you adapt and distribute. If you 
change any of the materials, please remove the USDA logo. 

Please refer to www.fns.usda.gov/fsp/outreach.htm for the latest statistics and program updates. 
The toolkit is also available online at this web site and will be updated as needed.
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In accordance with Federal law and U.S. Department of Agriculture policy, this institution is  
prohibited from discriminating on the basis of race, color, national origin, sex, age, religion,  
political beliefs, or disability. 

To file a complaint of discrimination, write USDA, Director, Office of Civil Rights, Room 326 W,  
Whitten Building, 1400 Independence Avenue, S.W., Washington, D.C. 20250-9410, or call  
(202) 720-5964 (voice and TDD). USDA is an equal opportunity provider and employer.

DISCLAIMER:

This toolkit contains sample outreach products from communities. These samples were neither written 
nor approved by the USDA Food and Nutrition Service (FNS). FNS does not necessarily endorse the 
views these documents express, or the data they may cite. FNS offers these sample documents to spur 
ideas and creativity.

This toolkit is also available online at :
www.fns.usda.gov/fsp/outreach.htm
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